Zurnalistika, medijos ir politiné komunikacija Lietuvoje ir Europoje

Sios tematikos tyrimai aprépia Lietuvos Zurnalistikos ir medijy lauke vykstan¢ius poky¢ius ir dél jy
transliuotojams, platintojams bei vartotojams; gilinamasi j zurnalistikos ir medijy turinj, jo kiirimo ir
recepcijos procesus. Lokalios medijos analizuojamos Baltijos Saliy, Europos Sgjungos ir pasaulio
medijy kontekste. Tyrimams atlikti taikomi tarpdalykiniai ir tarpdisciplininiai tyrimy metodai,
kiekybiniy ir kokybiniy tyrimy deriniai, istoriné, lyginamoji, kritiné perspektyvos. Tematika vystoma
Siuose tematiniuose klasteriuose:

Mediju ekosistemos ir ju dinamikos;

Medijy institucijos ir medijy profesionaly darbas yra reguliuojamas nacionalinés ir ES politikos bei
institucijy. Medijy institucijy ir profesionaly darbui kyla i$$iikiy keiciantis politinei ir darbo kultiirai
ir politiniy jégy balansui, technologijoms, finansiniams resursams ir auditorijos poreikiams. Lietuvos
medijy industrijy kuriamas turinys dél auditorijos konkuruoja su globalioje rinkoje cirkuliuojanciu
turiniu, sukurtu profesionaly ir pilie¢iy. Tai daro jtaka profesionaliam Zurnalistiniam ir medijy turiniui
bei jo sklaidai, naujy hibridiniy Zanry atsiradimui. Sie poky¢iai veréia permastyti ir keisti medijy
lauke veikian€iy institucijy ir profesionaly funkcijas, misijas, vertybes ir profesine etika; skatina
gilintis j galios santykiy dinamikas ir vykstancius (anti)demokratizacijos procesus.

Politiné ir socialiné komunikacija;

Siuolaikiné politin¢ komunikacija yra vykdoma pasitelkiant jvairius kanalus, priemones ir retorika.
Ivairy politinj ir socialinj turinj kuria ir komunikuoja politikai, valstybinés, tarptautinés,
nevyriausybinés ir kt. organizacijos bei individai (populiartis ir jtakingi asmenys, meno ir mokslo
elitas, pilieiai). Siy pranesimy turinys aprépia platy temy ir problemy laukg (rinkimai, aplinkosauga,
socialin¢ politika, migracija, lygiateisiSkumas ir kt.) bei raiSkos formas (vizualines, tekstines,
verbalines). Tai skatina permastyti politinés komunikacijos sampratas, funkcijas ir poveikj Lietuvos
pilieiams bei tarptautinés bendruomenés nariams; apmastyti politing komunikacija santykyje su
demokratija, pilietiSkumu, nacionalizmu, populizmu ir propaganda; vercia gilintis j skirtingy politinio
ir socialinio turinio praneSimy ir jy siuntéjy uzimamga vieta ir sgveikg informaciniame lauke
(dominavimg, marginalizacija, fragmentacija, poliarizacijg, konfrontacijg ir pan.).

Medijy turinio recepcija ir medijy auditorijos.

Siuolaikinés medijy auditorijos yra fragmentuotos, i$sklidusios po jvairias platformas ir kanalus,
kuriy turinj jos vartoja selektyviai, patogiu laiku ir budu. Atsizvelgiant | medijy platformy ir kanaly
[vairove, svarbu tirti Lietuvos medijy auditorijy elgseng, paaiSkinti, kaip jos renkasi kanalus ir
platformas, kokiam turiniui teikiam pirmenybe, kokj poveikj turinys ir komunikuojamos emocijos
daro auditorijoms; koks auditorijy medijy rastingumo lygis ir pan. Tyrimas padés atskleisti, kokj
poveikj Lietuvos pilieciy pasaulézitirai, vertybinéms, politinéms nuostatoms, pilietiSkumui daro
medijos; bei kokj poveikj auditorijos daro (ar darys artimiausiu metu) Lietuvos medijoms ir
zurnalistikai.

Journalism, media and political communication in Lithuania and Europe



The research topic addresses the changes in the Lithuanian journalism and media ecosystem and the
resulting risks and challenges for businesses, journalists and other media content creators,
broadcasters, distributors and consumers, as well as the processes of journalism and media content
creation and reception. The local media are encouraged to be analysed in the context of the Baltic
States and the European Union. Inter- and transdisciplinary research methods, a mixture of
quantitative and qualitative research as well as historical, comparative and critical perspectives, are
applied in the research. The topics are developed in the following thematic clusters:

Media ecosystems and their dynamics;

Media institutions and the work of media professionals are regulated by national and EU policies and
institutions. The work of media institutions and media professionals is challenged by changing
political and labour cultures and by the balance of political power, technology, financial resources,
social media and audience needs. The content produced by the Lithuanian media industry and the
citizens are competing for the audience in the national and global market. These changes are forcing
a rethink and a change in the functions, tasks, values and professional ethics of institutions and
professionals in the media sector; they are prompting a deeper look at the dynamics of power relations
and the ongoing processes of (anti-)democratisation.

Political and social communication;

Today's political communication takes place via a variety of channels, instruments and rhetoric.
Various political and social contents are created and communicated by politicians, governmental,
international, non-governmental and other organisations and individuals (popular and influential
personalities, artistic and scientific elites, citizens). The content of these messages covers a wide range
of topics and issues (elections, environment, social policy, migration, equality, etc.) and forms of
expression (visual, textual, verbal). This encourages us to rethink the concepts, functions and impact
of political communication on Lithuanian citizens and members of the international community, to
reflect on political communication in relation to democracy, citizenship, nationalism, populism and
propaganda, and to develop a deeper understanding of the place and interaction of different political
and social messages and their senders in the information field (dominance, marginalisation,
fragmentation, polarisation, confrontation, etc.).

The reception of media content and the media audience.

Today's media audiences are fragmented, scattered across different platforms and channels and
consume content selectively, at will, at a time and in a way that suits them. Given the diversity of
media platforms and channels, it is important to study the behaviour of Lithuanian media audiences
to explain how they choose channels and platforms, what content they prefer, what influence content
and emotions have on the audience, what the audience’'s media literacy is, etc.; and to reveal the
influence of the media on Lithuanian citizens' worldview, values, political attitudes and citizenship
of Lithuanian citizens, as well as the influence that the audience has had (or will soon have) on
Lithuanian media and journalism.



