DESCRIPTION OF THE VILNIUS UNIVERSITY MINOR STUDY PROGRAMME

Title of the minor study programme
Business Management

Title of the major study programme, on the basis of which a minor study programme is
formed (title, code

Management, 6121LX017

Faculty of VU implementing the minor study Language of execution of the minor
programme study programme
Faculty of Economics and Business Administration (FEBA), English
Saulétekio al. 9, LT-10222 Vilnius

Volume of the
Tunor sy wordoag
credits (total)

University First 30 780 304 476

Type of Student’s

studies

Contact Individual

Study cycle hours work

Group of study fields Study field

Business and public management Management

Chair of the minor study programme Chair of the minor study programme
Assoc. prof., dr. Rasa Pauliené rasa.pauliene@evaf.vu.lt

Admission to the minor study programme

Student admission to the minor study programme takes place between April 15t and April 30™" (for studies
beginning in the Autumn semester) and from November 15t to November 30t (for studies beginning in the
Spring semester).

The undergraduate study programme must provide the possibility to choose 30 or 60 credit minor studies as
individual studies.

The study programme is available for bachelor’s students from all study fields.

For more information and admission to minor studies, students may contact the Faculty of Economics and
Business Administration, international studies coordinator Gabrielé Tarutyté at
gabriele.tarutyte@evaf.vu.lt

The aim of the minor study programme

To provide fundamental theoretical and practical knowledge of business and management, allowing to
understand, analyse and evaluate processes and activities of business organizations, as well as to be able to
make managerial decisions by taking into account internal and external risks and opportunities.
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Description of the study programme’s

competencies **

11

Outcomes of the study programme

Subject competencies of the study programme

Will know and understand
management science
theories and concepts and
the principles and methods of
establishing a business.

Study subjects
(modules)

Management

Marketing

Fundamentals of
Accounting

Business Negotiation and
Psychology

Entrepreneurship

1. Knowledge and application

1.2

Will know and understand
the general principles of
organization management,
finance, human resources,
marketing, communications,
innovations, quality
management, and project
management.

Management

Marketing

Fundamentals of
Accounting

2. Ability to conduct research 21

Will be able to collect,
analyse and systemize data
necessary for the evaluation
of an organisation, its
environment and process,
and for making well-argued
conclusions.

Economic Theory

Management

Marketing

Fundamentals of
Accounting

Entrepreneurship

3. Special skills 3.1

Collaboration /
Responsibility /

4. General .
Interculturality

University
Competencies

Will be able to independently
and critically apply acquired
knowledge to performing key
management functions.

Will be able to communicate
in an interpersonal and
intercultural context, as well
as follow ethical and socially
responsible business values.

Management

Marketing

Fundamentals of
Accounting

Entrepreneurship

General competencies of the study programme (social and personal skills)?

Business Negotiation and
Psychology

Entrepreneurship

Problem solving

Openness to change

5. Other social and personal skills

lInstead of the study outcomes of the study programme description, a description of the relevant qualification level of the Lithuanian qualification
structure may be submitted. This section must include a description of the learning outcomes for the relevant level of study (bachelor or master)
in accordance with description of the study levels, demonstrating the link with the expected learning outcomes of the study programme.

2Approved by the Vilnius University Senate September 22nd, 2021 resolution No. SPN-46 “Regarding the Approval of the List of Vilnius

University Graduates’ General Competencies”.




Table 1. Plan of the Business Management minor study programme
(Links between the study programme’s competencies and study results, and study subjects (modules))

Study programme competencies

® " o Subject General
_\52 ‘g g % competencies competencies
Study subject (module) Lecturer(s) g § ‘_35 %
% g _-g o \ Outcomes of the study programme
T 8§ 2 <
"
2nd YEAR
3rd SEMESTER
Compulsory subjects (modules) 10 260 112 148
Economic Theory Asspc. .prof., dr. Agné Lauzadyté 5 130 64 66 E X
Tutliené
Management Jr. asst. Ramojus Motuzas
4th SEMESTER
Compulsory subjects (modules) 10 260 96 164
Marketing Lect. leva Vasiliauskiené 5 130 48 82 E X X X X
Fundamentals of Accounting | Asist. dr. Asta Saliené 5 130 48 82 E X X X X
3rd YEAR 10 260 96 164 |
5th SEMESTER 10 260 96 164 |
Compulsory subjects (modules) 10 260 96 164
Business Negotiation and Assoc. prof., dr. Rasa Pauliené 5 130 48 82 E X X
Psychology
Entrepreneurship Lect. Lina Kiziniené 5 130 48 82 E X X X X

8 E — exam; K — cummulative grade; Jsk. — pass.



APPENDICES

Appendix No. 1. Study programme subjects’ (modules) descriptions



